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WINTER 2011 
 

JASG Rings in the New Year at its  

Annual New Yearôs Kick-Off Reception  
 

   
 

On January 27th, Society members and friends gathered together to celebrate the 

New Year at its annual New Yearôs Kick-Off Reception. Started in 2006 as an 

informal opportunity to strengthen the ties of friendship in Atlanta between Japan 

and the United States, the Kick-Off Reception has become one of the most popular 

annual events of the Society. Consul General Takuji Hanatani graciously opened up 

his home again this year as 70 members and friends of the Society were in 

attendance.   

 

In his remarks to attendees, Consul General Hanatani revealed Japanese Foreign 

Minister Seiji Maeharaôs major foreign policy plan for 2011.  ñForeign Minister 

Maeharaôs plan centers on economic diplomacy, which is comprised of four pillars: 

the free trade system; the securing of a long-term and stable supply of resources, 

energy and food; the international promotion of infrastructure systems; and the 

promotion of Japan as a tourism-oriented nation.ò Consul General underlined two 

of these pillars as he described Japanôs goals in infrastructure and tourism.   

 

Consul General explained that it is Foreign Ministerôs Maeharaôs belief that Japan 

can achieve economic revitalization through the development of high-speed railway 

systems, clean energy technologies, and nuclear power generation overseas. Consul 

General proceeded to emphasize that ñthe use of Japanese technology in the U.S. 

will stimulate the Japanese economy and, at the same time, contribute to creating 

jobs and promoting green growth in the United States.ò  

 

The second policy Consul General Hanatani discussed involved tourism.  

 

 

ñKick-Off Receptionò continued on page 3é       
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Chairpersonôs Message 
 

Dear Friends, 

 

May I wish you an exceptional 2011 ï Year of the Rabbit!  According to scholars, 2011 

is predicted to be a relatively calmer one than we experienced in 2010 ï globally and on 

the home-front as well. The Rabbit year is traditionally centered around home and 

family, artistic endeavors, diplomacy, and keeping the peace. A special cheer to those 

born in the year of the ñUsagi!ò  

 

As you know, the JASG celebrated its 30
th
 anniversary in 2010 and this year, JapanFest 

is marking its 25
th
 anniversary.  Itôs amazing to think that the Southeastôs largest 

Japanese festival grew from a humble picnic and field-day! Please mark your calendars 

for a very special and memorable JapanFest on September 17
th
 and 18

th
! 

 

At the risk of being redundant, I am including an article that I wrote for our ñpartnerò association - the Japanese 

Chamber of Commerce, about how I celebrated New Yearôs growing up in Georgia.  Perhaps some of you who have 

lived in Atlanta for a number of years can relate to the difficulty in finding authentic Japanese food products. 

 

As a third generation Japanese born and raised in Georgia, I experienced quite a blending of cultures in the Koto home. 

My Nisei parents came to Georgia in 1944, and were documented as the 32
nd

 and 33
rd
 persons of Japanese ancestry.  

With that said, you can imagine that there were only a handful of Japanese people in Atlanta and absolutely NO 

Japanese food products in the grocery stores. 

 

New Yearôs was a very special tradition at our home because we had a double celebration with my Japanese heritage 

and what we were taught by our colored (as they were called back in the fifties) housekeeper named Lilly Graves. Lilly 

by the way, was like my second mother whom we loved and adored. While my mother prepared a Japanese New 

Yearôs dinner, Lilly would fix Southern New Yearôs dishes. We would eat black-eyed peas on New Yearôs Day for 

luck and prosperity - collard or turnip greens which represented paper money - and cornbread for gold.  If we wanted to 

be lucky all year round Lilly said that we would have to eat 365 black-eye peas! Some of my friendsô mothers added 

dimes or pennies to their black eyed peas and whoever got the coins in their bowl of peas were extra lucky.  Lilly was 

afraid that we would swallow the coins ï so she left them out of our peas! 

 

My mother, on the other hand, had been preparing our Japanese New Yearôs six months in advance.   

 

Back in the fifties in Atlanta, Japanese soy sauce like Kikkoman was not sold anywhere in the state and if you were 

looking for more traditional items like mochi, daikon, gobo, renkon, mirin, Japanese vinegar or Japanese rice ï forget 

it!  The nearest places you were able to find Japanese food were in Chicago, New York or Washington, DC. These 

Japanese specialty items had to be ordered from Chicago through Japan Food Corporation ï six months ï in advance!  

And because of where Atlanta is located with no ocean nearby, there was no fresh fish sold ï only frozen.  My idea of 

fish was Mrs. Paulôs frozen fish sticks and to this day, I am not fond of fish or sushi ï much to the dismay of many 

Consuls General and Japanese friends.   

 

Nearly forgetting that the Japanese food order had been placed six months beforehand, we would be thrilled to see a 

huge delivery truck pull up in our drive. The Koto kids would start jumping up and down because we knew that in a 

few minutes we would get to eat the rare delicacies of senbei, omanju, ginger cookies and Botan Ame candy.   

 

We especially enjoyed the Botan Ame candy because we would take it to school and make a big deal about Japanese 

being able to eat paper ï never telling them that the paper was actually made of rice. It was extremely difficult to 

impress the American kids but by eating the rice paper we appeared as super human kids! 

 

As a young girl, I remember my parents introducing the Japanese culture to my siblings and me - and thinking that we 
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were often getting some sort of bonus or addition to what the other kids at school were receiving in their homes.  I 

didnôt tell those kids about some of our Japanese traditions because they would often wrinkle up their faces and make 

fun of what I was telling them, especially if I told them about eating raw fish.  No one ever heard of sushi in the South 

in the fifties! 

 
Back to the preparations of the Japanese New Yearôs celebration; my mother would begin to prepare the mochi for the 

ozoni soup.  She would peel the black and green - furry carpet covering off of the mochi, finally reaching the white rice 

cake below.  It wasnôt until I lived in Japan as an adult that I came to the realization that mochi isnôt supposed to have a 

black and green furry covering on it!  Because it took six months to get our order from Chicago, the once pure white mochi 

was covered with mold!  To a normal Japanese person, this may seem unthinkable to eat, but to Japanese Americans living in 

the deep South where the community was only a handful, the moldy mochi was very yummy to us! 

 

My mother would also prepare the ozoni soup with the dashi stock and veggies and chicken. We would have the gobo, 

renkon, inarizushi, futomaki and other traditional Japanese foods complete with a toast of warm sake.  

 
Looking back now, I feel like the blending of Southern food with the Japanese dishes represents what my life as a Sansei in 

Georgia has been likeéan interesting mixture of both!     

 

 

 

 

Sachi Koto 

Chairperson 

 

 

ñKick-Off Receptionò continued from page 1é            
 

ñIn 2010, approximately 8.62 million foreign tourists visited Japan.  However, only 720,000 of these were 

Americans.  Tourism is an important way to promote cultural exchange between Japan and the United States.ò 

Consul General went to say, ñI would be very interested in some ideas from you about how we can increase the 

number of Americans who visit Japan.ò He concluded his remarks by challenging JASG members to help 

promote tourism to Japan. 

 

    
 

After his remarks, JASG Chairperson, Sachi Koto thanked Consul General for allowing the Society to hold its 

New Yearôs event again at his home. She continued to endorse some of the upcoming programs and projects the 

Society has in store in 2011, which is highlighted by JapanFestôs 25th Anniversary. 

 

The JASG offers its most sincere gratitude to Consul General Hanatani and his wife Keiko Hanatani for so kindly 

and generously opening up their home for this event. The Society also thanks the contributions made by The 

Coca-Cola Company, Sapporo USA, and Sake Story. 

 

 

 



 

 4 

J A  S  G  

JASG Celebrates Winter Holidays at 30th Bonenkai  
By Yoshi Domoto 

 

As part of its winter holiday tradition, the Society held its 30th Bonenkai Holiday Dinner on December 9, 2010 at 

the UPS Worldwide Headquarters. Over 300 members and friends gathered together at UPSô beautiful facilities 

tucked away in Sandy Springs to celebrate the winter holidays. 
 

  
 

Bonenkai, literally meaning a gathering to forget the past year in Japanese, is one of those rare occasions when a 

diverse representation of leaders of the Japanese and American business, government, and academic communities 

gather together for an evening of celebration and entertainment.  

 

This year, the Society was delighted to present the premier of its 30-year documentary film, ñThe Bridge Between 

Georgia and Japan,ò as the event's main feature. Created as a part of the JASG History Project in order to 

preserve and showcase not only the Societyôs unique organizational history, but also the extraordinary history 

between Japan and Georgia, this 30-minute documentary highlights the cultural and economic impact that Japan 

has made, not only on Georgia, but also throughout the Southeast. The film is available for purchase and is 

recommended for anyone who has an interest in Japan and the history of the close relationship Georgia has had 

with their friends from the Far East. 
 

     
 

Bonenkai attendees were also treated to a special concert performance by the Takana Miyamoto Trio, which 

consisted of Takana Miyamoto on the piano, Zack Pride on the bass, and Marlon Patton on the drums. Takana, 

who performed at the 2009 Bonenkai as well, has become one of the favorite Japanese local musicians for many 

Society members. She dazzled the audience with her enchanting renditions of jazz, classical, Japanese, and 

holiday music. She also played the music she composed for the JASGôs documentary film. To end the magical 

evening, the Trio joined the APCC String Quartet (Audrey Schroeder, Hayley Schroeder, Taby Pearce, and Justin 

Brookins), who played earlier in the evening before and after the film screenings, to play, ñOve's Wind (Jitensha 

de ikou!),ò a fun collaborative piece written by Takana herself.  More information about Takana and all of her 

upcoming performances can be found at www.takana.net.  

 

ñBonenkaiò continued on page 5é            
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ñBonenkaiò continued from page 4é            
 

   
 

The Bonenkai also featured the JASGôs annual silent auction, where appealing items such as Delta Air Lines travel 

vouchers, autographed Atlanta Braves memorabilia, Japanese artwork, hotel and restaurant certificates, and the always 

popular Aflac Holiday Ducks, were auctioned off.  The JASG thanks all auction donors who graciously provided 

items as proceeds from the auction help fund the Societyôs many educational, business, and cultural projects offered 

throughout the year.   

 

  
 

The Society thanks the sponsors of the event: UPS, Delta Air Lines, Sutherland, Baker Donelson, the Coca-Cola 

Company, Georgia State University, Sake Story, Sapporo USA, the Bank of Tokyo Mitsubishi UFJ, AON Risk 

Services of Georgia, and Alston & Bird.  A special word of gratitude also goes to all the volunteers who helped make 

the event a success: James Bostick, Heeral Chhibber, Linda Der, Casey Hicks, Yukinori Kanda, Forrest and Kazumi 

Leedy, Kanako Nakashima, Atsuo Nishikata, Jun Sasaki, and Maiko Takara. 

 

2010 Bonenkai Holiday Dinner Sponsors: 
 

 HOST SPONSOR 

 

 

AIRLINE SPONSOR 

 

 

BENEFACTOR SPONSOR 

 

 
  

 

ñBonenkaiò continued on page 6é            
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ñBonenkaiò continued from page 5é 

 
PARTNER SPONSORS 

 

  
 

           
 

SUPPORTER SPONSORS 

     
 

ENTERTAINMENT SPONSOR 
 

 
 

Bonenkai Holiday Dinner Silent Auction Donors 
 

 

 

 

Aflac 

AirTran 

American Express 

Atlanta Botanical Garden 

Atlanta Braves 

Atlanta History Center 

Atlanta Preservation Center 

Atlanta Shakespeare Company 

Canongate Golf Clubs 

The Coca-Cola Company 

Crown Plaza Atlanta Perimeter  

Dante's Down the Hatch 

Delta Air Lines 

Embassy Suites Hotel 

Emory University 

Fox Theatre 

George Mattar 

Greater Hall Chamber of 

Commerce 

Henderson Mill Dental Care 

High Museum of Art 

Holiday Inn Express Buckhead 

Horizon Theatre 

Hyatt Regency Atlanta 

Inside CNN 

Inspec Group International 

Jamison Shaw Hairdressers 

The Japan-America Society of GA 

Joli Kobe Bakery & Café 

 

 
 

 

Kobe Steaks Atlanta 

KPMG LLP 

Kuraoka Clinic 

LW Chocolatier 

Marriott Atlanta Marquis 

Marriott Evergreen Resort 

The McCart Group 

Miki  Judo Club 

Murata Electronics North America 

Pink Calyx 

Regency Fine Art 

Rey Waters 

Roswell Budokan 

Sachiko Kogure 

SAKE STORY 

Stone Mountain Park 

Studio Movie Grill 

Sumitomo Life Insurance Agency  

   America 

Sun International Travel 

Taka Sushi 

Tanaka Japanese Restaurant 

TOTO USA 

Ursula's Cooking School 

The Westin Buckhead Atlanta 

Wyndham Peachtree Conf. Center 

YKK Corporation of America 

Zoo Atlanta 

 
 

 

 

Thoughts about the Bonenkai: 

 

As in Auld Lang Syne, the night was to 

see some old friends as well as meet new 

people.  The event at UPS this year was 

one of the best Bonenkai events ever! 

UPS Headquarters is such as a beautiful 

building and were it not for the JASG, 

many of us would never have an 

opportunity to see it.  

  

Because tables were not assigned for this 

yearôs Bonenkai attendees, it gave us 

much better opportunities to meet and 

enjoy each othersô conversation.  One 

reason for any gathering, especially 

around the holidays, is to share in each 

otherôs company, and in the specialty 

foods of the season.  Those who know 

me well will understand that I usually 

would not miss an opportunity for good 

cuisine.  In meeting and greeting so many 

new friends, I unfortunately queued up 

for the buffet line a bit late and found 

that only my friend ñVegetable 

Tempuraò was still ñnetworkingò, but 

was happy to see me as I was to see it. 

Next time, I hope more of my best 

friends (such as Crab Cakes) will linger a 

little longer. 

 

But it was great to see everyone, to meet 

all my new and old friends and make 

plans to see each other in this new year.  

A few of us ladies are hoping to gather to 

continue to build our relationships.   

 

What always impresses me is that at an 

event like this brings so many people in 

the Japanese community across Georgia 

together, and I am proud to be a member 

of it. 

 

A Very Happy New Year to All! 

 

 

Yumi Yamazaki Colwell 

Vice President 

Sumitomo Life Insurance Agency 

America, Inc. 
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JASG Atlanta Lawyers Participate 

 in U.S. ï Japan Roundtable on Nuclear Energy 
By Bob Johnson 

 

 
 

Baker Donelson Atlanta Office lawyers Bob Johnson and Masae Okura are participating later this month in The 

Howard Baker Forum, which has launched the U.S.ïJapan Roundtable on Nuclear Energy Cooperation.  The purpose 

of the Roundtable is to focus attention and to inform opinion-leaders, business executives, energy bankers, regulators 

and policy-makers about the crucial role Japanese companies are playing with U.S. companies to make the American 

nuclear renaissance a reality.  The U.S.-Japan Nuclear Energy Roundtable is being held at the Newseum in 

Washington, D.C. on February 23, 2011. 

 

Ambassador Howard Baker, Chairman of the Forum, recently opined: ñThere is a need for all of us to work together 

to educate decision-makers and opinion leaders alike.  Here in this country, Japanese and American partners are 

working to make the nuclear renaissance a present fact rather than a distant hope.ò 

 

The U.S.-Japan Roundtable on Nuclear Energy Cooperation is a ñcommunity of interestò that provides a platform for 

exchange and cooperation between U.S. and Japanese public and private participants with a stake in promoting the 

American nuclear renaissance.  This community serves as an important driving force in the revival of the American 

nuclear industry. 

 

As part of the Baker Donelson Japan practice team, Mr. Johnson and Ms. Okura work with a number of corporate 

clients that have significant interests in the U.S. Nuclear industry.  The Atlanta office of Baker Donelson handles a 

wide variety of legal issues, which these companies face, including corporate and various government regulatory 

issues. 

 

It is notable that Southern Companyôs Georgia Power, a participant in the U.S.ïJapan Roundtable, is building the 

nations first nuclear power units in more than 30 years.  Vogtle Units 3 and 4 are scheduled to go into operation in 

2016 and 2017, respectively, alongside existing Vogtle Units 1 and 2 in Waynesboro, Georgia.  The new plants will 

be the first new generation nuclear plants in the United States in answer to our nationôs need for emission-free energy.  

According to Southern Company reports, Vogtle Units 3 and 4 represent a $14 billion capital investment in Georgia 

and will create 3,500 construction jobs and 800 high paying permanent jobs.   

 

The U.S.-Japan Roundtable is proud to have undertaken the challenge of providing better information and 

encouraging information sharing networking and partnering between U.S. and Japanese companies promoting an 

American nuclear renaissance.  If there is a corporate member of the JASG that may have an interest in the U.S.-Japan 

Roundtable or would like additional information regarding The Howard Baker Forum, please contact Mr. Johnson at 

rjohnson@bakedonelson.com or Ms. Okura at mokura@bakerdonelson.com. 

 

mailto:rjohnson@bakedonelson.com
mailto:mokura@bakerdonelson.com
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Delta Service to Tokyo Haneda begins February 19 
 

As previously announced, Delta will begin new year-round flights between Detroit and Los Angeles and Tokyo 

Haneda starting on February 19, 2011. The new routes will be operated using Boeing 747-400 service, featuring 65 

seats in BusinessElite and 338 seats in Economy Class. Customers on Haneda flights will experience Delta's award-

winning BusinessElite service, including innovative food offerings from celebrity chef Michelle Bernstein and 

original wine selections chosen by Delta's Master Sommelier Andrea Robinson. BusinessElite also features on-

demand personal in-seat entertainment boasting more than 20 first-run and popular classic movies, a variety of TV 

programs, music titles and a suite of video games.  

 

 

 

SAUPO to bring together Experts on Asia to Atlanta 
 

The Kennesaw State University (KSU)'s Asian Studies Program (http://asianstudies.hss.kennesaw.edu) in metro 

Atlanta is organizing a Symposium on Asia-USA Partnership Opportunities (SAUPO), a new global interdisciplinary 

business conference. SAUPO will offer a global platform of five-way dialogue among diplomats, policymakers, 

corporate managers, non-profit practitioners, and scholars. This conference will highlight partnership opportunities 

between the United States and various Asian countries, especially China, India, Japan and Korea. More details about 

SAUPO is available at http://www.kennesaw.edu/saupo. 

 

Speakers from American companies with operations in Asia and from Asian companies with operations in the United 

States will be present. Scholars from all over the world with specialties in Asia Pacific strategies in business, 

education, information science, and culture will share their latest research findings. Government policymakers and 

diplomats from China, India, Japan, Korea, and the United States will be invited to attend. SAUPO will be a great 

meeting place for the future growth of your organizational goals and research agendas. 

 

You may find an agenda at http://www.kennesaw.edu/saupo/agenda.php  

 

The 2011 SAUPO conference will be held on Friday, April 8, 2011 at W Atlanta Midtown Hotel, in the heart of 

Atlanta's global business community and cultural neighborhood.  

 

Registration Cost: Early Registration - until March 1, 2011: $149; Regular Registration - after March 1, 2011: $199  

 

Registration Includes:  All AM and PM sessions; buffet lunch;  coffee/tea time for business networking; one  

year SAUPO membership; conference package 2011 

 

Please register here for the Early Bird Rate before March 1, 2011! Please tell your friends/colleagues about this 

conference: https://epay.kennesaw.edu/C20923_ustores/web/product_detail.jsp?PRODUCTID=913 

 

 
 

 

http://cts.vresp.com/c/?DeltaAirLinesSales/ac6b293d24/TEST/a16a47cb34/DeltaAirLinesSales/250c471f7f/TEST/8382f34b40
http://asianstudies.hss.kennesaw.edu/
http://www.kennesaw.edu/saupo
http://www.kennesaw.edu/saupo/agenda.php
https://epay.kennesaw.edu/C20923_ustores/web/product_detail.jsp?PRODUCTID=913
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Georgia: Outlook in 2011 
By Tom Croteau ï Director, Logistics, Energy, Agribusiness and Food Team 

Georgia Department of Economic Development 
 

The world is increasingly focused on the necessity to develop a sustainable 

environment, and Georgia is no exception. The state has adopted a broad 

approach to expanding its energy and environmental sectors, reaching out to 

growers, producers, companies and consumers. Its abundance and diversity of 

natural resources contribute to energy generation and attract businesses, and 

Georgia has instituted a number of initiatives to encourage energy conservation. 

 

Since 2003, when the Commission for a New Georgia named energy a strategic 

industry, the state has had a good deal of success in recruiting energy-related 

jobs. Leading solar companies like Suniva, Mage Solar and Enfinity have 

announced locations or expansions. Several potential biomass-to-electricity 

projects, now in various stages of development, are projected to create hundreds  
 

of new direct or indirect jobs. Altogether, active renewable energy-related projects representing more than $2 billion 

are projected to pump nearly $5 billion into Georgiaôs economy over the next 10 years. 

 

The prognosis for bioenergy development is particularly positive. 

 

With 24.7 million acres of forest, Georgia is the countryôs leading source of sustainable biomass, a renewable natural 

resource consisting of biological material like pine trees and agricultural products. This advantage, together with the 

stateôs leadership in conversion technology, entrepreneur-friendly policies, reduced taxes on bioenergy companies and 

expedited environmental permits for biofuel plants, were factors in Forbes magazineôs ranking the state third in the 

nation for potential energy derived from biomass. 

 

       
 

A well-established brain trust of university research and development adds to our assets. The University of Georgia is 

world-renowned for research in fermentation, enzymes and genetic engineering. Georgia Tech conducts research on 

biomass gasification and biochemistry as well as solar photovoltaics, and the Herty Advanced Materials Development 

Center in Savannah focuses on biomass commercialization. 

 

The Georgia Department of Economic Developmentôs energy team works hand-in-hand with the Georgia Center of 

Innovation for Energy (COI-E), whose One-Stop Shop gives the state a competitive edge for businesses shopping for 

an industry-friendly state. 

 

The COI-E is one of six such centers created to support entrepreneurial companies with industry expertise and 

academic research. Its One-Stop Shop gathers industry and government officials from around the state to help 

companies find the best ways to streamline their growth. 

 

 

 ñGeorgiaò continued on page 10é            
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ñGeorgiaò continued from page 9é 
 
Initiatives like the One-Stop Shop and 

Mariettaôs GreenTech Corridor have helped 

cultivate an attractive environment for business. 

The Georgia Department of Economic 

Development, the COI-E and communities 

around the state have assisted bioenergy 

companies large and small with locations, 

expansions and commercialization. Georgia 

Biomass, a joint venture between two of 

Europeôs largest energy firms, is building a 

facility in Ware County to create the worldôs 

largest renewable energy capacity of wood 

pellets. REPREVE Renewables in Soperton is a  
 

joint venture to commercialize bioenergy crops, including a promising strain of Giant Miscanthus grass. Range Fuels, 

also in Soperton, has invested $200 million-plus to build the worldôs first commercial biomass-to-liquid fuel plant. 

 

Georgiaôs business-friendly energy policy has also contributed to the industryôs growth here. A sales and use tax 

exemption for biofuels was passed in 2006, and in 2008 the Clean Energy Property Tax Credit established personal 

and corporate tax credits for renewable energy equipment. 

 
In addition to the Centers of Innovation program, Gov. Sonny Perdue created the Governorôs Energy Challenge and 

initiated development of the State Energy Strategy, both administered by the Georgia Environmental Finance 

Authority (GEFA). The agency promotes energy efficiency, renewable energy and energy assistance programs to 

stimulate economic development and improve the environmental quality of life in Georgia. GEFA houses the Division 

of Energy Resources, whose programs to enhance Georgiaôs energy efficiency and develop new renewable energy 
sources include the State Energy Program, State Utilities Program (SUP), Weatherization Assistance Program (WAP) 

and the Energy Assurance Program. 

 

       
 

Thanks to funding from the American Recovery and Reinvestment Act (ARRA), GEFA is administering $4 million to 

$5 million in clean energy property rebates and $4 million to $10 million in competitive grants for innovative 

renewable energy and energy-efficiency projects. 

 

ARRA funding is enabling the SUP to spend $63 million on energy-efficiency projects for state facilities and the 

WAP to weatherize thousands of low-income homes. Sixty-four small local governments also took advantage of 

funding for energy-efficiency projects through the Energy Efficiency and Conservation Block Grant Program. 

 

Georgiaôs wide array of state initiatives targeting energy conservation and efficiency, renewable energy, distributed 

generation, advanced research and development, green technology and green jobs promote greater development and 

use of renewable energy. Our renewable energy policy package will help us not only meet, but exceed, these goals, 

establishing Georgia as a national leader in renewable energy research, businesses and jobs. 
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Job Market Continues to Transform in Georgia & Japan 
By Hanae Yamaki and Saori Kakiuchi ï interesse international inc. 

 

Interesse international inc. is the human resource consulting company specializing 

in the Japanese job market.  Many of us have struggled through the recent rather 

harsh economy, which has brought drastic changes to the job market.   Today we 

will discuss the rapidly changing job market in Georgia and Japan. 

 

Georgia 

The city of Atlanta, like many other cities around the country, is experiencing deep 

financial trouble which has many impacts including effects on the job market today. 

Weôve also felt the impact of the housing crunch in Atlanta and throughout the 

southeast area, like so many other cities in the U.S. Many cities here in the southeast 

such as Atlanta are definitely experiencing the effects of a sluggish economy. 

 

Clearly the job market today is more competitive and tougher than ever especially after the Lehman shock in 2008. 

Unemployment is still high all over the state. GAôs unemployment rate is a bit worse than the national average. 

  

  Georgia Unemployment Rate:  10.2%     

  National Unemployment Rate:  9.4% (according to the Georgia Department of Labor) 

 

Most mid level jobs (secretary, book keeper, general office) and high level management jobs are still hard to find 

because there are so many highly qualified people available in the market, out of work to compete with. The good 

news is that for job seekers in some professional fields such as accounting, with CPA and JSOX/ SOX experience, 

and engineering (mechanical, electrical, industrial and software) demand is very high despite this bad economy. 

 

Japan  

The unemployment rate in Japan is 5.1% as of 1/28/2011.  It may not look as negative as GA, but the competition for 

finite job availability has never been this intense, especially for new college graduates.   

 

Japan adopts a unique employment style called ñnew college graduate recruitment.ò  Traditionally, Japanese 

companies hire new college graduates only once a year, usually in April. It has been the only employment opportunity 

for college graduates to secure full time employment.  If they miss this opportunity, they need to wait until the next 

ñnewò graduate recruiting period.  For this reason, college students seek to secure employment during their senior 

year to receive an ñunofficialò employment offer, which will become ñofficialò once they graduate.  However they are 

experiencing ñemployment ice age.ò  In recent years, the percentage of those who have received unofficial 

employment offers prior to graduation remains only in the 50s, which means almost half of them graduate from 

college without jobs.  The industry that provides the most jobs is the healthcare industry, followed by the IT industry. 

The manufacturing and financial industries are still hesitant to hire. 

 
Meanwhile, in order to reduce the cost of operation and production, Japanese companies have outsourced many jobs 

to other Asian nations, which has contributed to a reduction of job availability.  Now such hiring companies are 

becoming more eager to employ foreign college graduates from Asian nations in the effort to obtain excellent 

manpower, and to assign them to projects in Asian nations. The number of foreign students employed last year has 

doubled.   

 

The fluidity is the characteristic of economy and it determines the trend of job market.  If you are in the job market 

today, this is a time to really get creative in your job search and see where it may lead you to. 

 

For more information, please contact interesse international inc., Atlanta office: 

 

1050 Crown Pointe Parkway, suite 975, Atlanta GA 30338  Tel: 770-392-9111 
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Employee Benefit Communications & Engagement 
By John A. Hearn, The Benefit Company, A TBX Benefit Partner 

 

 

Effective Employee Engagement 

Employee Benefits, designed to attract and retain employees, are an integral part of total compensation.  Outside of 

cash compensation, employer contributions to benefit programs equate to an average of 37% of total employee 

compensation in the United States.
1
  Given the large investment in benefit programs, ensuring employees grasp the 

value and importance of benefits is imperative.   

 

Nonetheless, 55% of large company employees failed to actively enroll (i.e., make benefit 

changes) during open enrollment for 2010.
2
  Under a passive/default type of enrollment 

(i.e., ñgive me what I had last yearò), the opportunity is lost to educate employees on new 

corporate health management incentives, innovative consumer directed plan designs and 

other improved processes.  However, strategies exist for thought leading employers to 

better leverage their existing benefit spend, creating an engaged, more productive 

workforce.   

 

Benefit Investment Culture 

Senior Management buy-in is imperative in order to effectuate significant employee 

engagement.  An open enrollment process should be viewed as leveraging an investment 

rather than an organizational expense.   

 

Operationally-minded supervisors are often focused on work schedules and productivity, 

and they measure accordingly.  This dynamic can create disincentives for broad supervisor 

support of group enrollment meetings. 

 

How can Human Resources teams gain the confidence of Operations?  

 

In Jeffrey Foxôs book, The Dollarization Discipline, readers are encouraged to compare the value of an item to a 

related metric understood by the stakeholder.   

 

For instance, ABC, Inc. has average wage rates of $19.00 per hour ($39,520/yr).  They provide employees with 

benefits worth, on average, $8,500 per year (21.5% of total compensation).  Given an investment of $8,500 per 

employee per year in benefits, is it worth 30 minutes of productivity ($9.50 per employee) to promote benefit 

appreciation?  

 

Is 30 minutes of benefit education time a prudent investment? 

Average Wage Per Hour $19.00 

Average Annual Wages $39,250 

Average Annual H&W Spend $8,500 

Value of 30 Minutes Time $9.50 (1/2 Hour x $19.00) 

ROI ï Enhanced Employee 

Understanding 
894% 

 

 

ñEmployee Benefitsò continued on page 13é            
 

 

 
 

 
ñTell me, and I 

will forget; 

Show me, and I 

may remember; 

Involve me, and 

I will 

understand.ò 

 

Confucius 

450 B.C. 
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ñEmployee Benefitsò continued from page 12é 
 

Simple Communications 

It has been said that benefits are only as valuable as they are perceived to be by employees.  Employees perceive 

benefits positively when simplified communications promote engagement and encourage thoughtful review of 

coverage and options.   

 

With that said, hurdles exist which complicate an HR teamôs effort to communicate clear, concise, and objective 

benefit communications.  An example of one such hurdle is benefit compliance.  Although Summary Plan 

Descriptions (SPDs) and annual notifications are a requirement of law, employees often disengage in direct proportion 

to the length and complexity of these documents (if they are the sole medium).   

 

A balance between effectively communicating employee benefit value and satisfying all regulatory requirements can 

be successfully found by leveraging an array of solutions, including workbooks, flash videos, web-based voiceover 

presentations, and coordinated print communication campaigns.  Simplified support communications is key when it 

comes to employee engagement, and an innovative approach to benefit communication can ensure employees access 

information important to their personal well-being and consistent with organizational priorities.  

 

Effectiveness and Efficiency  

On-line enrollment solutions have dramatically changed the HR and employee benefits landscape over the past two 

decades.  Fewer paper enrollment forms, reduced transcription errors, and lower human capital processing costs have 

led to great efficiency improvements.   

 

Has the emergence of on-line enrollment technology increased efficiency while deteriorating communication 

effectiveness?   

 

In his article, ñSeven Pillars of .Net Testing Wisdom,ò Jeff Gainer opines, ñéEfficiency is a productivity 

metricéhow fast someone can do somethingéand Effectiveness is a quality metricéhow well something is done!ò
3
   

Little empirical data exists around this topic as it relates to benefits; however, observers have begun to sense a gap 

between open enrollment efficiency and communication effectiveness.      

 

Engagement and Communication 

Websterôs Dictionary defines ñengagementò as a pledge, an obligation or an agreement, while ñcommunicationsò is 

defined as the ñimparting or transmitting of thoughts, opinions or informationéò
4
 Paraphrasing, engagement involves 

interaction by two parties, while communication involves one party being shown something.     

 

What if an employer has an important set of messages to deliver to employees in a particular year?  Will large 

percentages of employees search for this news?   

 

Print and electronic communications, especially ones with extended text, can create informational ñstaticò causing the 

message to be lost.  As stated earlier, the ineffectiveness of information overload is compounded by employees who 

simply default to the prior yearôs elections - without even a cursory review of priority messaging. 

 

Open Enrollment is the ideal time to capture an employeeôs attention.  An employer should consider ñno default,ò 

active open enrollments.  An employeeôs interest will be peaked when they know their inaction may result in the loss 

of something valuable, and a captive audience for brief, priority messaging will more readily exist.   

 

Once an employeeôs attention to the Open Enrollment process is peaked, a range of engagement solutions are 

available as an integrated part of the Open Enrollment process.  Written, non-verbal strategies (Tell Me) will have 

lesser impact, flash/interactive videos and voiceovers (Show Me) will improve the employee experience, while 

Counselor Interaction (Involve Me) ensures the deepest learning with the broadest population. 
 

ñEmployee Benefitsò continued on page 14é            
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ñEmployee Benefitsò continued from page 13é 
 
It is important to be mindful of existing processes and vendor incentives (or disincentives) when considering an 

enhanced, active enrollment process.  Vendors promoting ñEmployee Self Serviceò with legacy PEPM pricing may 

prefer passive enrollments.  High call volume is not a good thing for their business models.  This is not to suggest 

disengaging your existing relationship; however, a ñbolt onò high employee engagement is worth considering.  

   

Summary 

Every employer is different, and strategic HR goals may vary widely on an annual basis.  When considering the 

implementation of new HR strategies, consider placing an equal focus on employee engagement strategies.  With an 

increased focus on broad employee engagement, employers can leverage benefits to involve employees in important 

corporate initiatives.   

 

John Hearn is a Principal in The Benefit Company, a TBX Benefit Partner. 

 

Sources 
1 
Society of Human Resource Management,  ñ2010 Employee Benefits Survey,ò June 2010. 

2
 Jenny Ivy, ñActive Enrollment Reaches Record High,ò April 1, 2010. 

3
 Jeff Gainer, ñ.NET Testing Wisdom ï ñEfficiency vs. Effectiveness,ò  September 2004. 

4
 Websterôs Dictionary, January 2011 

 

 

 

Seigakuin Atlanta International School  

Celebrates its 20th Anniversary by Serving Others 
By Minako Ahearn 

 

Seigakuin Atlanta International School (SAINTS) is celebrating its 

20
th
 anniversary this year. As there are many ways to celebrate 

anniversaries, I had to ponder what the best way young children 

ages two and a half to 12 years old could all celebrate together. Do 

we bake a huge birthday cake? Do we create a photo album of the 

wonderful memories? Since we are educators, we wanted to use 

our five senses and all of our bodies and minds to help us 

remember this special year. We decided to celebrate our 20
th
 

anniversary by doing service learning projects as a school. 

 

Japan is just now getting accustomed to the idea of service 

learning, but here in the United States there are many opportunities 

to participate in such activities. One of the best examples that I can 

think of is Martin Luther King Jr. Day where many Americans,  
 

including President Obama and his family, volunteer to do service work.  

 

Following the example that has been set by our nationôs leader coupled with our schoolôs theme led us to serve others 

in honor of our 20 years here in Atlanta. Our theme this year is ñloveò from the Bible verse I John 4:19, ñWe love 

because God first loved us.ò We then thought together about what it means to love and how to show our love for 

others. Our students understood how being of service to others is a wonderful way to show love, but they also wanted 

to include our Earth and environment to show how much we care.  

 

 

ñSeigakuinò continued on page 15é            
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ñSeigakuinò continued from page 14é 
 

So far, with the love and help from the students, parents, 

teachers and staff we have been able to complete several 

projects. We have cleaned up our campus, made 

sandwiches for the homeless, planted daffodil bulbs, 

brought food for a Thanksgiving food pantry, and 

brought Christmas presents to support the Toys for Tots 

program. We have also baked cookies for the Red Cross 

relief effort in Pakistan and Indonesia and did chores at 

home to give a Christmas offering to Wycliffe 

Organization, Atlanta Childrenôs Shelter and Save the 

Children. Our most recent endeavor was over Martin 

Luther King Jr. Day weekend. We had the students and 

parents purchase items to make ñhealth kits.ò The 

students brought items essential for those who have lost 

their home due to natural disasters and assembled the 

kits to donate.  

 
We believe that young children will remember the 

feeling of the dirt when they dug the hole in the ground 

to plant the bulbs, the feeling of fresh bread when they 

made sandwiches, the smell of the cookies as they 

baked, the weight of the heavy box of collected cans and 

toys. Those are the type of memories that last for a long 

time. But more importantly, our hope for our students is 

that they will take from this 20
th
 anniversary celebration 

a new desire to continue serving others in the 

community and around the world. 

 

 

Unreasonable Sci-Fi world ñGANTZò 
By Jun Sasaki 

 

On January 20, 2011, a two-part feature film based on one 

of the masterpieces of Japanese Sci-Fi action manga, 

ñGANTZ,ò featuring main casts was shown as a one-night 

live event in over 300 theaters across the U.S., including 

Atlanta. Kei Kurono (Kazunari Ninomiya, who is famous 

member of ñArashiò and also appeared in the Academy 

Award nominated film, ñLetters from Iwo Jimaò) witnesses 

his childhood friend Kato (Kenichi Matsuyama, best known 

internationally for playing L in ñDeath Noteò) attempting to 

help a drunk who has fallen onto the subway train tracks 

and jumps down to help him. However, both are run down  
 

by the oncoming train, and in the next instant, are transported to a strange room in an apartment where there are others 

who should be dead as well. In the center of the living room is an enigmatic black orb known as ñGANTZò. It forces 

each of them to take part in a mission to hunt down and kill aliens, providing them with super-human abilities, 

equipment and weaponry. It is in this world that their will to survive or be killed is put to the ultimate test.  

 

ñGantzò continued on page 16é 
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ñGantzò continued from page 15é 
 

It has been said that it would be impossible to adopt ñGANTZò into a feature film and I had been inclined to agree 

with this opinion. Generally Japanese manga or anime can be quiteé.unique, especially in regards to the authorôs 

view of the world. But after watching this film, I had a different opinion. Of course, Iôm not saying that I completely 

go along with his ideas of the world, but maybe now itôs not as bad as past films. I think the technology used in the 

Japanese film industry certainly has evolved and typically we can readily see action sequences and expressions of 

creepy or gigantic aliens.  

 

As for ñconsò of this filméwell, I must confess that I thought the dubbing in English was terrible. The lip sync 

wasnôt really in sync, so many scenes and critical parts of the film were ruined. I think itôs time the American film 

industry realizes that so many great titles have been spoiled by such terrible dubbing in the past. I believe it would 

have been better done if done with English subtitles.  

 

All in all however, my friends and I enjoyed the film and almost died laughing at the gags and strange aliens. We 

were happy to be able to get a taste of this world that one might never be able to experience in American films. 

GANTZ part 2 is scheduled for release in late April, and hopefully with it will come a conclusion different from the 

original. And maybe another adopted feature film, ñSpace BattleshipYamatoò might be not bad either. But I would 

never ever admit liking Takuya Kimuraôs actingé. 

 

 

JASG Documentary DVDs On Sale! 
 

As a part of the festivities for The Japan-America Society of 

Georgiaôs 30 Year Anniversary, the Society has launched the 

JASG History Project to preserve and showcase not only its 

unique organizational history but also the extraordinary history 

between Japan and Georgia. The highlight of the JASG History 

Project is the creation of a 35-minute documentary featuring the 

cultural and economic impact Japan has had not only Georgia, but 

also throughout the Southeast. By combining video footage and 

photos from historical events and past programs with interviews 

of key community figures, the JASG History Project Committee 

has successfully created a one-of-a-kind documentary to preserve 

the long and intimate friendship Georgia has had with Japan. To 

purchase a copy of this special DVD, please click on the purchase 

button below or contact the JASG office. 

  

▪☺כꜛ☺ ─ ≤⇔╕⇔≡⁸

▪☺כꜛ☺⅜ ≤ ─ ⇔≤⇔≡ ⇔≡⅝╕⇔√

╩↔ ∆╢ ╩ ⇔╕⇔√⁹↓─ⱪ꜡☺▼

◒♩─Ɫ▬ꜝ▬♩≤™√⇔╕⇔≡⁸ ▪☺כꜛ☺⅜ ─╖

⌂╠∏ ⌐ ╓⇔√ ה ─ ╩ ⌐

─♪◐ꜙⱷfi♃ꜞכ╩ ⇔╕⇔√⁹↓─ ─

≢│⁸ ▪☺כꜛ☺⅜ ⌐ ⅎ√ ▬fiⱤ◒

♩⌐ ╩№≡⁸ ─ ▬ⱬfi♩╛ⱪ꜡◓ꜝⱶ─ⱦ♦

○╛ ⁸╕√ ⌐ ↄ ╦╡№∫√ ₁─▬fi♃ⱦꜙ

⅔╩≤⌂כ ▪☺כꜛ☺⁹∆╕⇔√™∑ ≤ ─ ╛  
 

─ ה ─ ⌂ ╩ ⇔√∆┌╠⇔™ ≤⌂∫≡⅔╡╕∆⁹↓─DVD─ ╩↔ ─ │ ─

Ⱳ♃fi╩ ⇔≡™√∞ↄ⅛☺ꜛכ☺▪ ╕≢↔ ↄ∞↕™⁹ 

  

Purchase your DVD On-Line at: www.jasgeorgia.org/register/form.php?id=1 
 

 

 

http://www.jasgeorgia.org/register/form.php?id=1
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The JASG 2011 Membership and Programs Survey 
 

As we enter this New Year, the JASG Programs Committee is putting together another calendar of exciting and 

meaningful events in 2011. This year, with the continued tough situation of the economy that is affecting us all, we are 

more grateful than ever for your support and membership. 

      

We would now like to ask you for your cooperation and assistance in getting a better understanding of our membersô 

thoughts and wishes so that we can better attempt to use your membership fees in ways that are valuable and important to 

you.  We ask that you complete the attached survey, and in return for your time and opinions, we are offering to register 

your name in a drawing to win special prizes from the JASG. Two lucky recipients will be chosen in a raffle to be held in 

mid-March. YOU could be one of the lucky winners! But hurry: the survey must be completed and submitted to us by 

March 16, 2011. 

       

For your convenience, you may also take the survey online at www.surveymonkey.com/s/SLV7Y89. You can also find a 

link to it on LinkedIn as well. 

 

1. Please list the top 2~3 most memorable or valuable events you attended in 2010. 

 

 

 

2. Please circle your level of satisfaction with the variety of programs/events offered in 2010.   

 

 Very satisfied    Somewhat satisfied   Not satisfied                         

 

 

3. Please rank 1-4 the type of program/event you would like to see more of in 2011.  

                

       Business  _____ Cultural  _____        Educational  _____       Social  _____ 

 

 

4. Please check all programs/events you would be interested in attending this year. 

 

 Corporate seminars/roundtables 

 Networking programs 

 GA-based Japanese facility tours             

 GA-based American facility tours 

 Cooking demonstrations 

 Art/fine art/musical programs 

 Golf outings 

 Japanese restaurant trips 

 Outdoor activities 

 Family-oriented programs 

 Community service programs 

 Japanese film screenings 

 Other (please specify): 

____________________________________

____________________________________

____________________________________ 

 

5. Please make any suggestions for other types of opportunities or membership benefits (in addition to programs and events) 

that you like to see offered by the JASG. 

 

 

 

Please add your name if you would like to be included in the drawing for prizes. 

 

 

 

 

Thank you for your time and feedback! 

http://www.surveymonkey.com/s/SLV7Y89
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Membershipé 
 

 

New Corporate Member 
 

 

Isaac Habif and Jimmy Arogeti started the Firm in 1952. Merrill Wynne 

joined the firm in 1962 and became a partner in 1970, and the firm name 

was changed to Habif, Arogeti & Wynne. Since then, we have steadily 

expanded our services to meet the needs of our clients and HA&W has 

grown to be one of the 100 largest accounting firms in the country and 

the largest independent accounting firm in Georgia. While most of our 

clients are headquartered in the Southeast, we also serve a number of 

companies nationwide and internationally. With 48 partners and over 300 

employees, HA&W continues to grow and expand services to meet the 

changing client needs. We have organized the firm into industry groups 

so our people know the particular regulations and special issues of the 

companies they advise. We have developed functional specialties in areas 

such as employee benefits, financial staffing, litigation consulting 

services, international tax, mergers & acquisitions consulting, asset 

management and many others, transforming our firm into a single source 

for all your financial needs. In addition to traditional accounting and tax 

services, we also provide a wide array of financial solutions including 

management consulting, financial planning, technology consulting and 

financial staffing to clients in a variety of industries. As a member of 

Baker Tilly International, we support our clients wherever they want to 

be. Baker Tilly International is a worldwide association of leading 

accounting firms, with affiliates in more than 90 countries. We intend to 

continue our tradition of growth and optimum client-service in our new 

space at the Concourse Office Park.  

 

New Individual Members 
 

Stacy Askew (Family) 

Kathy Butts (YP) 

Travis Castle (YP) 

Marcia Cole (YP) 

Taeko  Genka (Individual) 

Yukiko Gilbert (Family) 

Daniel Girardi (YP) 

Greta Johanson (YP) 

Mayumi Kamura (Tomodachi) 

Esther   Kim (Family) 

Jennifer LeBoeuf (YP) 

Bernice  Maw (YP) 

Parks Miller  (YP) 

Mariko Missouri (YP) 

Masako Morita (Individual) 

Akira Muranaka (Family) 

Nat Sanders (YP) 

James Satoh (YP) 

Cynthia  Shannon (YP) 

Richard  Walters (Individual) 
 

 
 

Come to Sensability Spa, the teaching clinic 

of Atlanta School of Massage & Atlanta 

Institute of Aesthetics for deeply discounted 

massage therapy & skin care services!  Call 

770-677-0300 to request your appointment 

today and visit our website at 

www.sensability.com for more information! 
 

http://www.sensability.com/
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