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THE JAPAN-AMERICA SOCIETY OF GEORGIA

JASG RiIngs in the New Year at its
Annual N e w -Off&Recepfios

On January 27th, Society members and friends gathered together to celel
New VYear at i t s afOff RecdptioN StartedYireOB6r a8 a
informal opportunity to strengthen the ties of friendship in Atlanta between
and the United States, the Ki€f Reception has become one of the most po
annual events of the Socieyonsul General Takuji Hanatagiiaciously opened |
his home again this year as 70 members and friends of the Society \
attendance.

In his remarks to attendees, Consul General Hanatani revealed Japanese
Mi ni ster Seiji Maeharab6és major fo
Ma e h aplaa déenters on economic diplomacy, which is comprised of four |
the free trade system; the securing of a {mrgh and stable supply of resour:
energy and food; the international promotion of infrastructure systems; a
promotion of Japamas a tourismo r i ent ed nation. o0 Co
of these pillars as he described J

Consul Gener al explained that it i
can achieve economic revitaltzan through the development of higpeed railwa
systems, clean energy technologies, and nuclear power generation oversea
Gener al proceeded to emphasize t hi
will stimulate the Japanese economy andhatsame time, contribute to crea
jobs and promoting green growth in

The second policy Consul Geneknatani discussed involved tourism.

nKi-GfkRecepti ono cont
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Chairpersondés Messag

DearFriends,

May | wish you an exceptional 2011Y ear of the Rabbit! According to scholars, 20
is predicted to be a relatively calmer one than we experienced ini 2fl@Bally and on
the homefront as well. The Rabbit year is traditionally centered ardumome and
family, artistic endeavors, diplomacy, and keeping the peace. A special cheer tc
born in the year of the AUsagi! o0

As you know, the JASG celebrated its"3thniversary in 2010 and this year, Japanf
Sachi Koto is marking its 28 anniversary. is amazing to think

_ Japanese festival grew from a humble picnic and-fielgd Please mark your calenda
JASG Chairperson  for a very special and memorable JapanFest on Septeniband 28"

At the risk of being redundant, | am includingarr t i cl e t hat I wr ot e - theoJapanest
Chamber of Commerce, about how | celebrated New
lived in Atlanta for a number of years can relate to the difficulty in findinbemtic Japanese food products.

As a third generation Japanese born and raised in Georgia, | experienced quite a blending of cultures in the K
My Nisei parents came to Georgia in 1944, and were documented as'tlam®33 persons of Japanes@cestry.
With that said, you can imagine that there were only a handful of Japanese people in Atlanta and absol
Japanese food products in the grocery stores.

New Yeards was a very speci al tradit iwithmyalapanese herithc
and what we were taught by our colored (as they were called back in the fifties) housekeeper named Lilly Gra
by the way, was like my second mother whom we loved and adored. While my mother prepared a Japar
Yeadbdbaner , Lilly would fix SoutherryeNdewe¥dasaroms N
luck and prosperity collard or turnip greens which represented paper meaay cornbread for gold. If we wanted
be lucky all year round Lilly sd that we would have to eat 365 blaeky e p e a s ! Some of m
dimes or pennies to their black eyed peas and whoever got the coins in their bowl of peas were extra lucky.

afraid that we would swallow the coinso she lefthem outof our peas!

My mother on the otherhandhad been preparing our Japanese New

Back in the fifties in Atlanta, Japanese soy sauce like Kikkoman was not sold anywhere in the state and if
looking for more taditional items lile mochi, daikon, gobo, renkonjnmn, Japanese vinegar or Japanese irié@rget
it! The nearest places you were able to find Japanese food were in Chicago, New York or Washington, D
Japanese specialty items had to be ordered fLhicago through Japan Food Corporati@ix monthsi in advance!
And because of where Atlanta is located with no ocean nearby, there was no fresh fisbnépliozen. My idea of
fish was Mrs. Paul 6s f r oz e n ndfof fshhor sughii ncughsto ttze idmay af man
Consuls General and Japanese friends.

Nearly forgetting that the Japanese food order had been placed six months beforehand, we would be thrille
huge delivery truck pull up in our drive. The Kdtmls would start jumping up and down because we knew that
few minutes we would get to eat the rare delicacies of senbei, omanju, ginger cookies and Botan Ame candy.

We especially enjoyed the Botan Ame candy because we would take it to schoalland big deal about Japane
being able to eat papérnever telling them that the paper was actually made of rice. It was extremely diffic
impress the American kids but by eating the rice paper we appeared as super human kids!

As a young girl, lemember my parents introducing the Japanese culture to my siblings aasdrhinking that we



were often getting some sort of bonus or addition to what the other kids at schookeaving in their homes.
di dnét tell those kids about some of our Japanes:
fun of what | was telling them, especially if | told them about eating raw fish. No one ever heard of Husl8outh
in the fifties!

Back to the preparations of t he JapamtepmepareNe moch foath
ozoni soup. She would peel the black and grderry carpet covering off of theochi,finally reaching thevhite rice
cake bel ow. I't wasndét wuntil I lived in Japan as
black and greefurry covering on it! Because it took six months to get our order from Chicago, the once punaechite
was covered with mold! To a normal Japanese person, this may seem unthinkable to eat, but to Japanese Americe
the deep South where the community was only a handful, the moldy mochi was very yummy to us!

My mother would also prepare theomi soup with the dashi stock and veggies and chickenw@ild have the gobo,
renkon, inarimshi, futomaki and other traditional Japanese foods complete with a toast of warm sake.

Looking back now, | feel like the blending of Southern food with thenkzgedishes represents what my life as a Sansei
Georgia has been |ikeéan interesting mixture of bot

Sachi Koto
Chairperson

NnKi-Ofkf Receptionodo continued from pe

Ailn 2010, ap pr lox foraignttoaristg visged @dpan.mHdwever, only 720,000 of these
Americans. Tourism is an important way to promote cultural exchange between Japan and the Unit&c
Consul Ge n e r awouldvke wary inteestesl e gome ifieas frpon about how we can increase tl
number of Americans who visit Japan. 0 He <conc
promote tourism to Japan.

After his remarks, JASG Chairperson, Sachi Koto thanked Consul General for allowi§gdieéy to hold its
New Yearo6s event agai n emotrsesomesof thepaoming prédgraens ana prajectntl
Society has in store in 2011, which is highliglt

The JASG offers its most sincere gratittideConsul General Hanatani and his wife Keiko Hanatani for so kil
and generously opening up their home for this event. The Society also thanks the contributions Trizale
CocaCola Company,Sapporo USA,andSake Story
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JASG Celebrates Winter Holidays at 30th Bonenkal
By Yoshi Domoto

As part of its winter holiday tradition, the Society held its 30th Bonenkai Holiday Dinner on December 9, :
theUBS Wor | dwi de Headquarters. Over 300 members
tucked away in Sandy Springs to celebrate the winter holidays.

Bonenkai, literally meaning gathering to forget the past yéadapanesdas one 6 those rare occasions when
diverse representation fadersof theJapanese and American business, government, and academianities
gather together for an evening of celebration and entertainment.

This year, the Society was delighted to preseatremier of it80-year documentarfiim, i The Br i d¢
Geor gi a a magdthelewept's maindfeature. Created as a part of the JASG History Project in o
preserve and showcase not only t he (Beoextiaa@dingry lHston
between Japan and Georgia, thisndilute documentary highlights the cultural and economic impact that <
has made, not only on Georgia, but also throughout the Southeast. The film is available for purchas
recommendedadir anyone who has an interest in Japan and the history of the close relationship Georgia
with their friends from the Far East.

Bonenkai attendees were also treated to a special concert performance by the Takana Miyamoto Tri
consised of Takana Miyamoto on the piano, Zack Pride on the bass, and Marlon Patton on the drums.
who performed at the 2009 Bonenkai as well, has become one of the favorite Japanese local musicians
Society members. She dazzled the audience kethenchanting renditions of jazz, classical, Japanese,

hol i day musi c. She also played the music she ci
evening, the Trio joined the APCC String Quartet (Audrey Schroeder, Hayley SchroedePebaby, and Justil
Brookins), who played earlier in the evening b
de ikou!),0 a fun coll aborative piece written

upcoming pgormances can be foundwatvw.takana.net

fiBonenkai 0 contir
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fABonenkai 0 aeamopageénued fr

The Bonenkai al so featured the JASGO6s annual S i

vouchers, autographed Atlanta Braves memorabilia, Japanese artwork, hotel and restaurant certificatekyays
popular Aflac Holiday Ducks, were auctioned off. The JASG thanks all auction donors who graciously

items as proceeds from the auction help fund th
throughout the year.

The Society thanks the sponsors of the event: UPS, Delta Air Lines, Sutherland, Baker Donelson,-@eale
Company, Georgia State University, Sake Story, Sapporo USA, the Bank of Tokyo Mitsubishi UFJ, A(
Services of Georgia, and Alston & BirdA special word of gratitude also goes to all the volunteershelped mak
the event a success: James Bostick, HeerailbGbh Linda Der, Casey Hick¥ukinori Kanda, Forrest and Kazu
Leedy, Kanako Nakashima, Atsuo Nishikata, Jun Sasaki, and Makard.

2010 Bonenkai Holiday Dinner Sponsors:

HOST SPONSOR AIRLINE SPONSOR

ADELTA

BENEFACTOR SPONSOR

A
&6’“

SUTHERLAND

MBonenkai 0O cont i
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fMBonenkai O

cont énued fr

PARTNER SPONSORS

BAKER_DONELSON

BEARMAN, CALDWELL & BERKOWITZ, PC

OakeStory
\QS’ ;; e, i

GeorgaState - SAPPORO

Imported
PREMIUM BEER

Ver51ty

SUPPORTER SPONSOR

The Bank of Tokyo-Mitsubishi UFJ,

AON

ENTERTAINMENT SPONSOR

ALSTON+BIRD .

Bonenkai Holiday Dinner Silent Auction Donors

Aflac Kobe Steaks Atlanta
AirTran KPMG LLP
American Express Kuraoka Clinic
Atlanta Botanical Garden LW Chocolatier

Atlanta Braves

Atlanta HistoryCenter

Atlanta Preservation Center
Atlanta Shakespeare Company
Canongate Golf Clubs

The CocaCola Company
Crown Plaza Atlanta Perimeter
Dante's Down the Hatch

Delta Air Lines

Embassy Suites Hotel

Emory University

Fox Theatre

George Mattar

Greater Hall Chanber of
Commerce

Henderson Mill Dental Care
High Museum of Art

Holiday Inn Express Buckhead
Horizon Theatre

Hyatt Regency Atlanta

Inside CNN

Inspec Group International
Jamison Shaw Hairdressers

Marriott Atlanta Marquis

Marriott Evergreen Resort

The McCart Group

Miki Judo Club

Murata Electronics North America

Pink Calyx

Regency Fine Art

Rey Waters

Roswell Budokan

Sachiko Kogure

SAKE STORY

Stone Mountain Park

Studio Movie Grill

Sumitomo Life Insurance Agency
America

Sun International Travel

Taka Sushi

Tanaka Japaise Restaurant

TOTO USA

Ursula's Cooking School

The Westin Buckhead Atlanta

Wyndham Peachtree Conf. Cente

YKK Corporation of America

The JaparAmerica Society of GA Zoo Atlanta

Joli Kobe Bakery & Café

AW
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Thoughts about the Bonenkai:

As in Auld Lang Syne, thaight was to
see some old friends as well as meet
people. The event at UPS this year W
one of the best Bonenkai events ev
UPS Headquarters is such as a beaut
building and were it not for the JASC
many of us would never have 4§
opportunity o see it.

Because tables were not assigned for

year 0s Bonenkai a
much better opportunities to meet a
enjoy each others
reason for any gathering, especia
around the holidays, is to share in eg
ot h eompany, and in the special
foods of the season. Those who kn
me well will understand that | usuall
would not miss an opportunity for gog
cuisine. In meeting and greeting so ma&
new friends, | unfortunately queued U
for the buffet line a bit lateand found
t hat only my f

Tempuraod was stil
was happy to see me as | was to seq
Next time, | hope more of my beg
friends (such as Crab Cakes) will linger
little longer.

But it was great to see everyone, to m
all my new and old friends and mak
plans to see each other in this new yq
A few of us ladies are hoping to gather
continue to build our relationships.

What always impresses me is that at
event like this brings so many people
the Japanese conumity across Georgid
together, and | am proud to be a mem
of it.

A Very Happy New Year to All!

Yumi Yamazaki Colwell

Vice President

Sumitomo Life Insurance Agency
America, Inc.
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JASG Atlanta Lawyers Participate
In U.S.T Japan Roundtable omNuclear Enerqgy

By Bob Johnson

Baker Donelson Atlanta Office lawyers Bob Johnson and Masae Okura are participating later this mon
Howard Baker Forum, which has launched the iJ&an Roundtable on Nuclear Energy Cooperation. The p
of the Roundtable is to focus attention and to inform ophfgéawlers, business executives, energy bankers, reg
and policymakers about the crucial role Japanese companies are playing with U.S. companies to make the
nuclear renaissance a reglit The U.SJapan Nuclear Energy Roundtable is being held at the Newse
Washington, D.C. on February 23, 2011.

Ambassador Howard Baker, Chairman of t he For um,
to educate decisiemakersand opinion leaders alike. Here in this country, Japanese and American part
wor king to make the nuclear renaissance a preser

TheUSJapan Roundtabl e on Nucl ear Ener ghatprvaes@ elatfarin f
exchange and cooperation between U.S. and Japanese public and private participants with a stake in pr
American nuclear renaissance. This community serves as an important driving force in the revival of the
nuclear industry.

As part of the Baker Donelson Japan practice team, Mr. Johnson and Ms. Okura work with a number of
clients that have significant interests in the U.S. Nuclear industry. The Atlanta office of Baker Donelson |
wide varigy of legal issues, which these companies face, including corporate and various government |
issues.

It i s notable that Sout her n Co mp dJdaypad Rourdtabder ig buitdingF
nations first nuclear power usiin more than 30 years. Vogtle Units 3 and 4 are scheduled to go into opel
2016 and 2017, respectively, alongside existing Vogtle Units 1 and 2 in Waynesboro, Georgia. The new |
be the first new generation nuclear plants inthe Uritédat es i n answer t o dreerenerg
According to Southern Company reports, Vogtle Units 3 and 4 represent a $14 billion capital investment il
and will create 3,500 construction jobs and 800 high paying permanent jobs.

The U.SJapan Roundtable is proud to have undertaken the challenge of providing better informa
encouraging information sharing networking and partnering between U.S. and Japanese companies prt
American nuclear renaissance. If thera orporate member of the JASG that may have an interest in thédget
Roundtable or would like additional information regarding The Howard Baker Forum, please contact Mr. Jc
rjohnson@bakedonelsa@omor Ms. Okura atnokura@bakerdonelson.com

()
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Delta Service to Tokyo Haneda beqgins February 19

As previously announced, Delta will begin new yeaund flights between Detroit and Los Angeles and T
Haneda starting on February 19, 2011. The new routes will be operated using Boe# Brvice, featuring |
seats inBusinessEliteand 338 seats in Economy Class. Customers on Haneda flights will experience Delta
winning BusinessElite service, including innovative food offerings from celebrity chef NMicBernstein an
original wine selections chosen by Delta's Master Sommelier Andrea Robinson. BusinessElite also fe:
demand personal iseat entertainment boasting more than 20-firstand popular classic movies, a variety of
programs, musititles and a suite of video games.

SAUPO to bring together Experts on Asia to Atlanta

The Kennesaw State University (KSU)'s Asian Studies Progtétp:/(asianstudies.hss.kennesaw)eitu metrc
Atlanta is organizing a Symposium on A4isA Partnership Opportunities (SAUPO), a new global interdiscipl
business conference. SAUPO will offer a global platform of-fiay dialogue among diplomats, policymak
corporate managers, ngnofit practitiones, and scholars. This conference will highlight partnership opportt
between the United States and various Asian countries, especially China, India, Japan anddferdetails abo!
SAUPO is available dtttp://www.kennesaw.edu/saupo

Speakers from American companies with operations in Asia and from Asian companies with operations in 1
States will be present. Scholars froh @aver the world with specialtiegn Asia Pacific strategies in busir
education, information science, and culture will share their latest research findings. Government policym
diplomats from China, India, Japan, Korea, and the United States will be invited to attend. SAUPO will b
meeting place for the fure growth of your organizatial goals and research agendas.

You may findanagendaat http://www.kennesaw.edu/saupo/agenda.php

The 2011 SAUPO conference will be held Briday, April 8, 2011 at WAtlanta Midtown Hotel, in the heart
Atlanta's global business community and cultural neighborhood.

Registration CostEarly Registration until March 1, 2011: $14%Regular Registration after March 1, 2011: $199

Registration Includes All AM and PM sessiondyuffet lunch; coffee/tea time for businesstworking;one
year SAUPO membershippnference package 2011

Please register here for the Early Bird Rate before March 1, 2011! Please tell your friends/colleagues
conferencehttps://epay.kennesaw.edu/C20923 ustores/web/product detail.jsp?PRODUCTID=913

The JASG is now on Facebook, Linkedin and Twitter!!!
e @ Linked m

Please join the JASG group on Facebook and LinkedIn,
and follow us on Twitter at http://twitter.com/JASGeorgia today!
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http://asianstudies.hss.kennesaw.edu/
http://www.kennesaw.edu/saupo
http://www.kennesaw.edu/saupo/agenda.php
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Georgia: Outlook in 2011

By Tom Croteau Director, Logistics Energy, Agribusiness and Food Team
Georgia Department of Economic Development

The world is increasingly focused on the necessity to develop a sust
’ environment, and Georgia is no exception. The state has adopted :
approach to expanding itmergy and environmental sectors, reaching o
growers, producers, companies and consumers. Its abundance and div
natural resources contribute to energy generation and attract busines:
Georgia has instituted a number of initiatives tooemage energy conservatiol

Since 2003, when the Commission for a New Georgia hamed energy a ¢

®
GEOTQ'I.O.® industry, the state has had a good deal of success in recruiting -eslatgy
jobs. Leading solar companies like Suniva, Mage Solar and Enfinity
USA announced locations or expansions. Several potential bidmatectricity

projects, now in various stages of development, are projected to create hu
of new direct or indirect jobs. Altogether, active renewable ereigyed projects representingpre than $2 billio
are projected to pump nearly $5 billion into Gec

The prognosis for bioenergy development is particularly positive.

With 24.7 million acres of f or e sidtajnable biamagss,iaaenawable ha
resource consisting of biological material like pine trees and agricultural products. This advantage, togethe
statebs | eadership i n c-riandlgpolgiespreducedeaxds nrobhengy gompardes &
expedited environment al permits for biofuel pl a
nation for potential energy derived from biomass.

A well-established brain trust of university reseansti development adds to our assets. The University of Geo
world-renowned for research in fermentation, enzymes and genetic engineering. Georgia Tech conducts r
biomass gasification and biochemistry as well as solar photovoltaics, andrtheé\anced Materials Developm
Center in Savannah focuses on biomass commercialization.

The Georgia Department of Econo miimthardevithdhe Ggorgia Gantér
Innovation for Energy (COE), whose Oné&top Shop givethe state a competitive edge for businesses shoppi
an industryfriendly state.

The COIE is one of six such centers created to support entrepreneurial companies with industry exps

academic research. Its OB#op Shop gathers industry andvgrnment officials from around the state to |
companies find the best ways to streamline their growth.

AGeor gi ao contin



JASG

AGeor gi ao contiénued from page 9

Initiatives  like the Onestop Shop and GIANT MISCANTHUS

Mariettaos GreenTech FROM PLANTS TO ENERGY
cultivatean attractive environment for busines s :

The Georgia Department of Economic
Development, the CGE and communities
around the state have assisted bioener _
companies large and small with locations
expansions and commercialization. Georgi..
Biomass, a jointventure between two of
Europeods | argest enef
facility in Ware Cou
largest renewable energy capacity of woogs
pellets. REPREVE Renewables in Soperton is a
joint venture to commercialize bioenergy crops,udahg a promising strain of Giant Miscanthus grass. Range
also in Soperton, has invested $200 mil@astob ui | d t he wor | d 6 s -tdliguidsuel planb m

L]

Geor gi a 6-fiendiyuemdrgy paticy has also contributed to theuirdt r y 6s gr owt h he
exemption for biofuels was passed in 2006, and in 2008 the Clean Energy Property Tax Credit establishe
and corporate tax credits for renewable energy equipment.

In addition to the Centers of Innovatiorogram, GovSonny Perdue r e at ed t he Governo
initiated development of the State Energy Strategy, both administered by the Georgia Environmenta
Authority (GEFA). Theagency promotes energy efficiency, renewable energy aedjemssistance programs
stimulate economic development and improve the environmental quality of life in Georgia. GEFA houses the
of Energy Resources, whose programs to enhéeeor gi adés energy efficienc:
source include the State Energy Program, State Utilities Program (SUP), Weatherization Assistance Progr:
and the Energy Assurance Program.

Thanks to funding from the American Recovery and Reinvestment Act (ARRA), GEFA is administering & ta
$5 million in clean energy property rebates and $4 million to $10 million in competitive grants for inn
renewable energy armhergyefficiency projects.

ARRA funding is enabling the SUP to spend $63 million on eneffigiency projectdor state facilities and tl
WAP to weatherize thousands of lamcome homes. Sixtfour small local governments also took advantac
funding for energyefficiency projects through the Energy Efficiency and Conservation Block Grant Program.

Geor gi a ftray ofwtatal imitiateves targeting energy conservation and efficiency, renewable energy, di
generation, advanced research and development, green technology and green jobs promote greater deve
use of renewable energy. Our renewable ggneolicy package will help us not only meet, but exceed, these
establishing Georgia as a national leader in renewable energy research, businesses and jobs.

10
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Job Market Continues to Transform in Georgia & Japan
By Hame Yamaki and Saori Kakiuchiinteresse internationabc.

Interesse international inc. is the human resmwansulting company specializ
” ) in the Japanese job market. Many of us éatruggled through the recent ra
. harsh economy, whichasbrought drastic changes to the job market. Tods
= will discuss the rapidly changing job market in Georgia and Japan.
) Georgia

j , The city of Atlanta, like many other cities around the counsngxperiencing de
J financial trouble which has many impacts includeftectson the job market tode
AUFLyvke Avy—FugF) Weove aI' so felt t h_e i mpact 'of t he
southeast area, like so many other cities in tf& Many cities her& the southea:
such as Atlanta are definitely experiencing the effects of a sluggish economy.

interesse international inc.
www.ilicareer.com

Clearly the job market today is more competitive and tougher than ever especially after the Lehman shoc
Unemployment is still high all over the sta@A6 snemployment rate is a bit worse than the national average.

Georgia Unemployment Rate: 10.2%
National Unemployment Rat 9.4% (according to the Georgia Departmentaifdr)

Most mid level jobs (secretary, book keeper, general officd)ragh level management jobs are still hard to
because there are so many highly qualified people available in the market, out of work to compdteewgtho
news is thafor job seekers isome professional fields such ascountingwith CPA and $0OX/ SOX experienc
and engineering (mechanical, electrical, industrial and softwlaraands very high despite this bad economy.

Japan
The unemployment rate in Japan is 5.1% ak/28/2011. It may not look as negative as GA,thatcompetition fc

finite job availability has never been this intense, especially for new college graduates.

Japan adopts a unique employment styl e c al Japames
companies hire new college graduates only once aysaally in April. It has been the only employment opportt
for college graduates to secure full time employméhthey miss this opportunitythey need to wait untthe nex
Anewd gr aduat e Fortis reasontollegegstugerts sedi decure employment during their sel
yeartoreceivaniunof fi ci al 6 empl oyment offer, wh Howvbvertheylal
experiencing fempl oy menttheipereentagegad thase whd have rrecaivedifidrad
employment offes prior to graduation remains only ihe 50s, which means almost half of them graduaben
college without jobs. The industry thabpidesthe most jobs is the healthre industry, followed bthe IT industry
Themanufactuing and financial industrieare still hesitanto hire

Meanwhile, in order to reduce the cost of operation and production, Japanese companies have outsourcel
to other Asian nations, whichas contributed toa reduction of job availability. Nowsuwch hiring companies &
becoming more eager to empldgreign college graduatefrom Asian nations in the effort to obtain excel
manpower, and to assign them to projaéstésian nations. The numbef foreign studerst employedast yearhas
doublel.

The fluidity is the characteristic of economy and it determines the trend of job m#rkeu are in the job mark
today, this is a time to really get creative in your job search and see where it may lead you to.

For more information, please contamteresse international inc., Atlanta office
1050 Crown Pointe Parkway, suite 975, Atlanta GA 30338 Tel: 7703929111

11
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Employee Benefit Communications & Engagement
By John A. Hearn, The Benefit Company, A TBX Benefit Partner

Effective Employee Engagement

Employee Benefitsgesigned to attract and retain employees, are an integral part of total compensation. O1
cash compensation, employer contributions to benefit programs equate to an average of 37% of total
compensation in the United Statessiven the lage investment in benefit programs, ensuring employees gras
value and importance of benefits is imperative.

Nonetheless, 55% of large company employees failed to actively enroll (i.e., make b
changes) during open enrollment for 261@nder a passive/default type of enrollmen
(i .e., figi ve me what I had | ast year(‘))ﬁ.l_eII
corporate health management incentives, innovative consumer directed plan desigi .
other improved processes. However, sgas exist for thoughleading employers to will forget;

better leverage their existing benefit spend, creating an engaged, more prodf Show me, and

workforce. may remember

Benefit Investment Culture Involve _me’ ang
Senior Management btig is imperative in order to effectuate significant employsé I will

eng@ement. An open enrollment process should be viewed as leveraginganinved ynder st
rather than an organizational expense.

~

m

Operationallyminded supervisors are often focused on work schedulepraddictivity, Confucius
and they measuraccordingly. This dynamic cacreate disincentives for broad supervis 450 B.C.
support of group enrollment meetings.

How can Human Resources teams gain the confidence of Operations?

I n Jef fr eyTheFDoliardzationDsampknereaders are encouraged to compare the value of mntote
related metric understood by the stakeholder.

For instance, ABC, Inc. has average wage rates of $19.00 per hour ($39,520/yr). They provide employ
benefits worth, on average, $8,500 per year (21.5% of total compensation). Given amenvest$8,500 pe
employee per year in benefits, is it worth 30 minutes of productivity ($9.50 per employee) to promote
appreciation?

Is 30 minutes of benefit education time a prudent investmen

AEmpl oyee Benefitso c

12
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AEmpl oyee Benefitsoécontinued from g

SimpleCommunications

It has been said that benefits are only as valuable as they are perceived to be by employees. Employe
benefits positively when simplified communications promote engagemehteacourage thoughtful review
coverage and options.

With that sai d, hurdles exi st which complicate
benefit communications. An example of one such hurdle is benefit compliance. gNttwmmary Ple
Descriptions (SPDs) and annual notifications are a requirement of law, employees often disengage in direct
to the length and complexity of these documents (if they are the sole medium).

A balance between effectively communiogtemployee benefit value and satisfying all regulatory requiremen
be successfully found by leveraging an array of solutions, including workbooks, flash videdsasedbvoiceov
presentations, and coordinated print communication campaigns. if&dglupport communications is key whe
comes to employee engagement, and an innovative approach to benefit communication can ensure emplc
information important to their personal weking and consistent with organizational priorities.

Effectiveness and Efficiency

On-line enrollment solutions have dramatically changed the HR and employee benefits landscape over th
decades. Fewer paper enrollment forms, reduced transcription errors, and lower human capital processing
led to great efficiency improvements.

Has the emergence of 4ine enroliment technology increased efficiency while deteriorating communi
effectiveness?

I n hi s Savent Pillark ef, .NetfiTesting Wisdomm Jef f Gai ner 0 pa pralsctivit
metricéhow fast someone can do somethingéand Efi
Little empirical data exists around this topic as it relates to benefits; however, observers have begun to s
between opn enroliment efficiency and communication effectiveness.

Engagement and Communication

Websterdéds Dictionary defines fiengagement o as a
defined as the @i mparttsi,n go parn itornasn’&amphiasingneggagafent viva
interaction by two parties, while communication involves one party being shown something.

What if an employer has an important set of messages to deliver to employees in a particelaxv\Wlédarge
percentages of employees search for this news?

Print and electronic communications, especially
message to be lost. As stated earlier, the ineffectiveness of infonnaattrioad is compounded by employees
simply default t o -withoatevema corsory yeeeaoffporityeniegsaging. o n s

Open Enrol |l ment is the ideal time to capture an
active open enroll ments. An employeebs interest
of something valuable, and a captive audience for brief, priority messaging will more readily exist.

Once an empl oy ee@psn Eardlinenngracesmis pgeaked,t ahrange of engagement solut
available as an integrated part of the Open Enrollment process. Writtenenah strategies (Tell Me) will ha
lesser impact, flash/interactive videos and voiceovers (Show Me)imyprove the employee experience, w
Counselor Interaction (Involve Me) ensures the deepest learning with the broadest population.

AEmpl oyee Benefitso
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It is important to be mindful of existing processes amddor incentives (or disincentives) when considerin

enhanced, active enroll ment process. Vendors p
prefer passive enroliments. High call volume is not a good thing for their business.motié is not to sugge
di sengaging your existing relationship; however,
Summary

Every employer is different, and strategic HR goals may vary widely on an annual basis. When consic
implementation of new HR strategies, consider placing an equal focus on employee engagement strategie
increased focusn broad employee engagememhpdoyers can leverage benefits to involve employees in imp
corporate initiatives.

JohnHearn is a Principal in The Benefit Company, a TBX Benefit Partner.

Sources
'Society of Human Resource Management, n2010
2Jenny |lvy, f@AActive Enroll ment Reaches Record

3Jeff Gai n dimgWisdomiNiEETf fTiecsi ency Vv s. Ef fectivenes
“Websterés Dictionary, January 2011

Seigakuin Atlanta International School

Celebrates 1t20th Anniversary by Serving Others
By Minako Ahearn

Seigakuin Atlanta International School (SAIR)is celebrating i
20" anniversary this year. As there are many ways to cels
. anniversaries, | had to ponder what the best way young ct
ages two and a half to 12 years old could all celebrate togett
we bake a huge birthday cake? Do weate a photo album of 1
wonderful memories? Since we are educators, we wanted
our five senses and all of our bodies and minds to he
remember this special year. We decided to celebrate of
anniversary by doing service learning projessachool.

Japan is just now getting accustomed to the idea of s
learning, but here in the United States there are many opport
to participate in such activities. One of the best examples tha
think of is Martin Luther King Jr. Day whemany Americans,

including President Obama and his family, volunteer to do service work.

Foll owing the example that has been set by our 1
in honor of our 20 years here in Atlanta.rOut heme t hi s year is Aloveo f
because God first |l oved us. 0 We then thought to

others. Our students understood how being of service to others is a fubnadgrto show love, but they also war
to include our Earth and environment to show how much we care.

fASei gakuino cont i
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ASeigakuimd conti nuedée from page 1

So far, with the love and help from the studeptsents, m@EmEEREEHREERREE BB BB
teachers and staff we have been able to complete s¢ Seigahuin Atlanta

projects. We have cleaned up our campus, n -
sandwiches for the homeless, planted daffodil bt International $chool
Get a jump start on a second langucige

brought food for a Thanksgiving food pantry, a
for your child!

brought Christmas presents to supportTogs for Tots
program. We have also baked cookies for the Red C
relief effort in Pakistan and Indonesia and did chore
home to give a Christmas offering to Wyclif
Organi zation, Atl anta C
Children. Our most recent esavor was over Martit
Luther King Jr. Day weekend. We had the students
parents purchase i t ems
students brought items essential for those who have
their home due to natural disasters and assemble:
kits to donate.

Non-Japanese
speakers are
welcome for 212~5
year old classes

For JA$G members only
Special Principal led school tour
Learn more about

Japanese & Enlh Tuo-Woy [mmerson

We believe that young children will remember t
feeling of the dirt when they dug the hole in the groi
to plant the bulbs, the feeling of fresh bread when 1
made sandwiches, the smell of the cookies as
baked, the weight of the heavy box of colégttans anc
toys. Those are the type of memories that last for a
time. But more importantly, our hope for our student
that they will take from this 2Danniversary celebratio
a new desire to continue serving others in
community and around ¢hworld.

and how it worksl!!

¢ Trial Class: 2 or 3 days/week for 212~3 years old
4+ Christian Values
¢ K3~6"Grade

Please call 770-730-0045 for detdails
and/or to schedule this special school tour !!

5505 Winters Chapel Rd.
Atlanta, GA 30360
wwaw.seig.ac.jplenglish/atlanta

@@@@@@@@@@@@@@@@@@@@@@@@

Unreasonable SeF | worl d AGAN-
By Jun Sasaki

|
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On January 20, 2011, a tvpart feature film based on ¢
of the masterpieces of Japanese-Faciaction mangi
AGANTZ, 0 featuring mai-mgh
live event in over 300 theateracross the U.S., includi
Atlanta. Kei Kurono (Kazunari Ninomiya, who is fami
me mber of AArashi o and

Award nominated fil m, i L
his childhood friend Kato (Kenichi Matsuyama, best kn
interna i onally for playing 1

help a drunk who has fallen onto the subway train ti
and jumps down to help him. However, both are run dc
by the oncoming train, and in the next instant, are transported to a strange rocapantarent where there are otl
who should be dead as wel/l. In the center of th
each of them to take part in a mission to hunt down and kill aliens, providing them withhsopen abilites
equipment and weaponry. It is in this world that their will to survive or be killed is put to the ultimate test.

AGantd ¢ o n bripage &&
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ARGantzo continued from page 15¢

It has been said that it would be impossible to
with this opinion. Generally apanese manga or un@uei mes emi ablel yq uiint
view of the worl d. But after watching this film

go along with his ideas of the world, but maybenow 6 s not as bad as past f |
Japanese film industry certainly has evolved and typically we can readily see action sequences and ex.
creepy or gigantic aliens.

As f or ficonso of t hisdhatfl ihdughttiaeedubbing inl English svds tewilden The Bp
wasnot really in sync, SO many scenes and criti

industry realizes that so many great titles have been spoiled byestibletdubbing in the past. | believe it wa
have been better done if done with English subtitles.

All in all however, my friends and | enjoyed the film and almost died laughing at the gags and strange a
were happy to be able to get a tastehis world that one might never be able to experience in American
GANTZ part 2 is scheduled for release in late April, and hopefully with it will come a conclusion different fi
original. And maybe anot herhiapdYoapmaetdo of emaitguhrte bfe |1
never ever admit | iking Takuya Kimurads actingé.

JASG Documentary DVDs On Sale!

/& S\ As a part of the festivities for The JapAmerica Society ¢
‘ Georgiabs 30 Year Annivers
M;‘S.N_AMEM A JASG History Project to preserve and showcase not on
- unique organizational history but also the extraordinary hi
QOCIETY OF GEORGlA between Japan and Georgia. The highlight of the JASG H
Project is the creation of a 3Binute documentary featuring
culturaland economic impact Japan has had not only Georg
THE BRIDGE BETWEEN also throughout the Southeast. By combining video footag
GE ORGIA photos from historical events and past programs with inter
of key community figures, the JASG History Project Commnr
has successlly created a onef-a-kind documentary to presel
the long and intimate friendship Georgia has had with Japs
purchase a copy of this special DVD, please click on the pul
button below or contact the JASG office.

o'> o= — < o3 =3
3/8©f3©' < —_ =< o= @E?g:I @\/
i A 4 =3 =V° | —k. OV
! ] - o ; K
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—) ¢ ofia' o e =V o | — -
% | e %o'dor ~ v -fi R -
Jm A= — -z fi ) d ke = F—f o
o 4 83V - 0 FANS Vi —wfi )"
B 5> o2dy y™MY ogA9 070 0 < -
_ _ L L 1™ =2 9 _ AL _ _
n 0 VA e <of=%{3A° 1 -DVB - |

Wafid =™V wylo'd o- 3% o Do ™O

Purchase your DVD OnLine at: www.jasgeorgia.org/register/form.ph?id=1
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The JASG 2011 Membership and Programs Survey

As we enter this New Year, the JASG Programs Committee is putting togetbigrera calendar of exciting and
meaningful events in 2011. This year, with the continued tough situation of the economy that is affecting us all, we ¢
more grateful than ever for your support and membership.

We would now like to ask you foryoureagper ati on and assistance in gettin
thoughts and wishes so that we can better attempt to use your membership fees in ways that are valuable and import:
you. We ask that you complete the attached survey, amdumrfor your time and opinions, we are offering to register
your name in a drawing to win special prizes from the JASG. Two lucky recipients will be chosen in a raffle to be held
mid-March. YOU could be one of the lucky winners! But hurry: the sumegt be completed dnsubmitted to us by
March 16 2011.

For your convenience, you may also take the survey onliwaatsurveymonkey.com/s/SLV7Y89You can also find a
link to it on LinkedIn asvell.

1. Please list the top 2~3 most memorable or valuable events you attended in 2010.

2. Please circle your level of satisfaction with the variety of programs/events offered in 2010.

Very satisfied Somewhat satisfied Not satisfied

3. Please rank-# the type of program/event you would like to see more of in 2011.

Business Cultural Educational Social

4. Please check all programs/events you would be interesstéimding this year.

Corporate seminars/roundtables Outdoor advities

Networking programs Family-oriented programs
GA-based Japanese facility tours Community service programs
GA-based American facility tours Japanese film screenings
Cooking demonstrations Other (please specify):
Art/fine art/musical programs

Golf outings

Japanese restaurant trips

5. Please make any suggestions filveo types of opportunities or membership benefits (in addition to programs and ever
that you like to see offered by the JASG.

Please add your name if you would like to be included in the drawing for prizes.

Thank you for your time and feedback!
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New Corporate Member

S8 HAGW

Isaac Habif and Jimmy Arogeti started the Firm in 1952. Merrill Wy
joined the firm in1962 and became a partner in 1970, and the firm n
was changed to Habif, Arogeti & Wynne. Since then, we have ste
expanded our services to meet the needs of our clients and HA&\
grown to be one of the 100 largest accounting firms in the coantfy
the largest independent accounting firm in Georgia. While most o
clients are headquartered in the Southeast, we also serve a nun
companies nationwide and internationally. With 48 partners and ove
employees, HA&W continues to grow andpaxd services to meet tt
changing client needs. We have organized the firm into industry g
so our people know the particular regulations and special issues
companies they advise. We have developed functional specialties ir
such as empl®e benefits, financial staffing, litigation consulti
services, international tax, mergers & acquisitions consulting,
management and many others, transforming our firm into a single s
for all your financial needs. In addition to traditional @zeting and tax
services, we also provide a wide array of financial solutions inclu
management consulting, financial planning, technology consulting
financial staffing to clients in a variety of industries. As a membe
Baker Tilly Internationalwe support our clients wherever they want
be. Baker Tilly International is a worldwide association of leac
accounting firms, with affiliates in more than 90 countries. We inter|
continue our tradition of growth and optimum cliesfrvice in our aw
space at the Concourse Office Park.

New Individual Members

Stacy
Kathy
Travis
Marcia
Taeko
Yukiko
Daniel
Greta
Mayumi
Esther
Jennifer
Bernice
Parks
Mariko
Masako
Akira
Nat
James
Cynthia
Richard

Askew
Butts
Castle
Cole
Genka
Gilbert
Girardi
Johanson
Kamura
Kim
LeBoeuf
Maw
Miller
Missouri
Morita
Muranaka
Sanders
Satoh
Shannon
Walters

(Family)

(YP)

(YP) -

YP

O sl SENSABILITY
(Family) Il Skin Care Servires

(YP)

(YP)

Elgm;l;’mh') Come to Sensability Spa, the teaching cli
(YP) of Atlanta School of Massage & Atlant
(YP) Institute of Aesthetics for deeply discount
(YP) massage therapy & skin care servic&3all
(YP) 770-677-0300 to request your appointme
E::”:r'n"i'ld‘;a') today and visit our website 3
(YP) y www.sensability.confor more information!
(YP)

(YP)

(Individual)
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